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RECENT BOOKS FOR JOURNALISTS 
The Newspaper From a Business Viewpoint 
No matter how good a paper is, how high its ideals, how great the po-
litical, moral or social power behind it, money is a necessity. To have money, 
or capital, means not merely to make it, but to keep track of it and expend it 
wisely. 
ACCOUNTING 
Newspaper Accounting, by Walter B. Swindell; Ronald Press. Contains 
charts and suggestions on keeping up the business end of a newspaper. 
ADVERTISING 
Advertising Year Book, A. A. C. W. Doubleday, Page & Co. With speeches 
at the last convention in Londoll, June, 1924. 
Advertising and Its 1141:11tal Laws, by Henry Foster Adams; Macmillan Co. 
Tells why, psychologically, some ads are effective and others are not. 
AdvertisingJor Trade in Latin-Amctica, by W. E. Aughinbaugh; Century Co. 
Tells Americans to go after Latin-American business through advertising 
and shows how. 
Essentials oj Advertising, by Frank L. Blanchard; McGraw-Hill Co. Brief, 
concise discussion of fundamental principles for the beginner. 
lnttoduction to Advertising, by Arthur Judson Brewster and Herbert Hall 
Palm.er; Shaw & Co. Fundamental rules of advertising practice; practical 
exercIses. 
Export Advertising, by David Leslie Brown; Ronald Press. Helps for the 
American mal1Ufacturer who wishes to sell products abroad through 
advertising. 
Trademark Power, by Glen Buck; Munroe & Southworth. Discussion of 
the necessity and importance of selecting the right trademark. 
The Advertising Man, by Earnest E. Calkins; Scribner's Sons. Estimate of 
advertising man's requisites and opportunities. 
Business oj Advertising, by Earnest E. Calkins; Appleton & Co. Discusses 
advertising as business imagination and shows stride in business. Well 
illustrated. 
Handbook of Church Advertising, by F. H. Case; Abingdon Press. Combines 
past methods of church advertising with suggestions of new ideas. 
Making Advertisements and Making Them Pay, by Roy S. Durstine; Scribner's 
Sons. A timely treatise that is sound in principle. 
The Typography oj Advertisements' That Pay, by Gilbert P. Farrar; Brentano's. 
Expert information on mechanical elements of advertisement construc-
tion. 
Advertising Clinic, by Leon Nelson Flint; Lawrence, Kan. Contains diagnosis 
and treatment of ads as they should not be. 
How to Advertise, by George French; Doubleday, Page & Co. Concrete 
examples showing how to write ads that get results. 
The Advertising Handbook, by S. Roland Hall; McGraw-Hill Co. Refere~ce 
book for busy business man who knows little about ads. A workmg 
guide with complete data. 
Handbook of Business Correspondence, by S. Roland Hall; McGraw-Hill Co. 
Suggestions for advertising in letter writing. 
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Writing an Advertisement, by S. Roland Hall; Houghton, Mifflin Co. Non-
technical discussion of writing advertising, showing how to do it. 
Advertisingjor the Retailer, by Lloyd Herrold, Appleton & Co. All phases of 
advertising discussed in concise handbook for retailer. 
Productive Advertising, by H. W. Hess; Lippincott Co. Shows the kind of 
advertising copy that sells; good for the ad writer. 
Advertising and Selling, by Harry L. Hollingworth; Appleton & Co. Relates 
successive steps in advertising and selling, from securing attention to 
getting a response. 
Advertising Copy, by G. B. Hotchkiss; Harper & Bros. An excellent book on 
writing copy. Discusses words to use. 
The Leadership oj Advertised Brands, by Hotchkiss and Franken; Doubleday, 
Page & Co. Shows the importance of selling name in selling product. 
Training jor the Business oj Advertising, by Charles W. Hoyt; Woolson Co. 
General training textbook for the beginner. 
The Mind oj the Buyer, by Harry D. Kitson; Macmillan Co. Psychological 
study of selling and why people buy. 
Outdoor Advertising, by Wilmoth Lippincott; McGraw-Hill Co. Deals with 
billboards and other outdoor publicity. 
Book oj Bank Advertising, by T. D. MacGregor; Bankers' Pub. Co. Tells 
what to put in bank ads to make them different. 
Advertising-Selling the Consumer, by John Lee Mahin; Doubleday, Page & 
Co. Comprehensive survey of organization of modern advertising, 
compiled from series of lectures. 
The Economics oj Marketing and Advertising, by W. D. Moriarity; Gregg. 
Advertising from the viewpoint of economics and marketing. 
Community Advertising, by Don E. Mowry; Cantwell Press. One of the best 
books on community advertising. Value and results of community ad-
vertising. 
Short Course in Advertising, by Alex F. Osborn; Brentano's. Discussion of 
problems that confront the advertiser. 
Principles oj Advertising Arrangement, by Frank A. Parsons; Prang. A study 
in balance; takes up makeup, layout and headlines. 
The Art Appeal in Display Advertising, by Frank A. Parsons; Harper & 
Bros. Artistic viewpoint of the everyday advertisement. 
Advertising and Selling, by Noble T. Praig; Doubleday, Page & Co. For 
retailer and newspaper man. Selling goods through advertising. 
The Advertising Yearbookjor 1921-22, edited by Noble T. Praig; Brentano's. 
Comprehensive digest of papers and a\fdresses of A. A. C. W. in Atlanta, 
Ga. 
Effective Direct Advertising, by Robert E. Ramsay; Appleton & Co. Prepara-
tion of direct mail advertising, pamphlet, booklet and letter. 
Salesmanship jor Women, by Mrs. Ruby Adelaide Roche; Ronald Press. A 
help for the women who wish to become salesmen. 
Building .Newspaper Advertising, by Jason Rogers; Harper & Bros. How to 
make money from newspaper ads. 
Commercial Advertising, by Thomas Russell; Putnam's Sons. Generalprinciples 
of advertising from a British viewpoint. 
Advertize! by E. Sampson; Heath & Co. Primarily a textbook but more 
effective as supplementary reading. 
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The PSycllOlog.y of ,,/dvertising in Theol:"! gnd Practice, by Walter Dill Scott; 
Small, Maynard & Co. Principles of psychology as applied to successful 
advertising. 
The Theory and Practice of Advel·tising, by Walter Dill Scott; Brentano's. 
How psychology affects advertising both in theory and practice. 
Effective Type- Use for Advertish/g, by Benjamin Sherbow; Brentano's. With 
examples of kinds of type to use in advertising. 
Making Type Work, by Benjamin Sherbow; Century Co. Authoritative 
work with a different viewpoint. Practical. 
Advertising the Tedmical Product, by Sloan and Mooney; McGraw-HilI Co. 
A common-sense, practical discussion presenting the experience of big 
men in this field. 
Principles of Advt.ytising, by Daniel Starch; Shaw & Co. A valuable book on 
scientific methods with aid for even seasoned copy writer. Filled with 
actual experiences of successful advertisers. 
Advertising, Its Principles and PI"actice, by Tipper, Hotchkiss, Hollingworth 
and Parsons; Ronald Press. Textbook for course in principles of adver-
tising. 
Advertising Ctl111paigns, hy Tipper and French; Van Nostrand Co. Complete 
campaign from the survey to launching the idea. 
Principles of Sa/csmallslzip, by Harold Whitehead; Ronald Press. Contains 
fundamen tals of salesmanship. 
Selling Service With the Goods, by Woodward and Frederick; Brentano's. 
Treats of co-operation between manufacturer and dealer. Discusses 
window display as part of advertising. 
Advertised Cyclopedia of Selling Phrases; Brentano's. Collection of adver-
tising short talks. 
Solving Advertising Art Problems; Bretano's. Reproductions and explana-
tions of250 designs that have been used effectively. 
Advertising Campaigns, Alexander Hamilton Institute. Discusses marketing 
and selling campaigns. 
Art 
Art, whether it deals with photographic illustrations, chalk talk in ads 
or humor, borders or advertising illustrations, is a very necessary part of the 
modern newspaper. The increasing use of mat services by the smaller papers, 
particularly, testifies to the need for it. Larger publications have their own 
photographic departments, their own illustrators, but the smaller ones have to 
have some sort of community service to keep the pace. 
PHOTOGRAPHY 
How to Make Good Pictures; Eastman Kodak Co. Treatise on modem photog-
raphy for popular use as well as professional. 
Making Your Camera Pay, by Frederick G. Davis; McBride & Co. Mechanics 
of photography and field for free-lance work. 
Photographs for the Papers, by John Everhard; Macmillan Co. Tells how to 
take photos and then to place them. 
The Fundamentals of Photography, by C. E. K. Mees; Eastman Kod.ak Co. 
The scien tific side of photography explained to the layman. 
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ADVERTISI~G ILLUSTRATION 
Annual oj Advertising Art in the United States, 1921, 1922, 1923, 192:1. Com-
pilation of the prize-winners throughout the United States of newspaper 
and magazine advertising illustrations as selected by N:w York institute. 
ArtSimplified, by Pedro Joseph Lemos; Prang Co. PractIcal art for adver-
tisers, commercial artists, teachers and students. 
The Manuel Rosenberg Course in Newspaper Art; Manuel Rosenberg. Mod-
ern newspaper illustration and minute studies of human anatomy; 
treatise on modern cartoons; profuse illustrations. 
LETTERING 
Lettering, by Thomas Wood Stevens; Prang Co. Mechanical making of alpha-
bets of various modern and old styles. 
The Art oj Lettering, by Carl Lars Svenson; Van Nostrand Co. Knowledge of 
letter forms and ability to execute them. Ninety-six full-page illustra-
tions. 
CHALK TALK 
How to Chalk Talk, by Harlan Tarbell; Denison & Co. New ideas on this type 
of drawing. Poems and witty sayings accompany illustrations. 
ENGRAVING AND LIKE PROCESSES 
From Xylograph to Lead Mold, by H. C. Forster; Rapid Electrotype Co. 
History of making of mold engravings from time when wood was used. 
Commercial Printing and Engraving, by C. W. Hacklemen; Commercial 
Engraving Pub. Co. A manual of practical instructions. 
Photo-Engraving Primer, by Stephens H. Horgan; American Photographic 
Pub. Co. Designed for those seeking simple, practical knowledge. 
Modern Electro-Plating, by W. E. Hughes; Henry Frowde & Hodder & 
Stoughton. Technical, for platers, works chemists, and engineers. 
Handbook oj Electrotyping and Stereotyping, by Robert Francis Salade; 
Oswald Pub. Co. Popular treatise on two phases of plate making. In-
formative and Govers the subject without trade phraseology. 
PERTAINING TO COLOR 
Color and Its Application to Printing, by E. C. Andrews; Inland Printer Co. 
Application of color to printing in a scientific way. 
Colour Printing and Colour Printers, by R. M. Burch; Baker & Taylor Co. 
Color printing with colored works. All processes described in employing 
use of color in photo-engraving work. 
Language oj Color, by M. Luckiesh; Dodd, Mead & Co. The psychology of 
colors is discussed. 
MISCELLANEOUS 
Literary Lights, by Gene Markey; Knopf & Co. A book of caricatures. 
The Art oj Jl!ustra:ion, by Edmund J. Sullivan; Chapman & Hall, Ltd. 
General dISCUSSIOn of accuracy to text, spacing and shading values for 
illustration of books and newspapers. 
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'1"he Editorial 
The editorial is the true means of molding public opinion. It is probably 
more effective, and certainly better ethically, than the coloring of the news. A 
paper is generally made by its editorial policy, though some papers manage to 
get along by lifting editorials from other sources, and others even worry along 
with none. 
Editorials From the Washington Post, by Ira E. Bennett; Post Co. A collection 
of editorials from 1917to 1020. 
The Book of Today, by Arthur Brisbane; International Book Co. Editorials 
and editorial comment from those that have been syndicated by the 
author for some time in some of the leading papers of the country. 
The Editorial, by L. N. Flint; Appleton & Co. Study in effectiveness of writing. 
Used as text. 
Cobb of the World, by John L. Heaton; E. P. Dutton & Co. Discusses life and 
influence of Frank Irving Cobb, leader in liberalism. Compiled from his 
editorials. Also contains tributes to Cobb. 
The Editorictls of Henry Walter.wn, by Arthur Krock; Doran Co. From the 
early writings after the Civil War, favoring reconstruction, through the 
editorials after the World War. Each group is explained by the compiler. 
White, the Editor arId His People, by Helen O. Mahin; Macmillan Co. In-
sight into the life and work of the Kansas editor through his editorials 
in the Emporia Gazette. 
Editorials and Editorial Writing, by R. W. Neal; Home Correspondence 
Schoo!. Outline for study of editorials with valuable examples. Authori-
ties quoted make splendid bibliography. 
Editorial Writing, by M. Lyle Spencer; Houghlin, Mifflin Co. Guide to 
beginners and help to editors who wish to make their work more effective. 
Memorials of Willard Fiske, by Horatio S. White; Gorham Press. Collection 
of edi torials wri tten for Syracuse J ourna!' 
Ethics 
To do right depends on first knowing what is right. The same is true in the 
journalistic field as in others. Journalism has a moral code, one which is 
undoubtedly reaching a higher level each day. However, books on ethical 
conduct, except those that are limited to a certain endeavor, are few and far 
between. Perhaps the intimation is that the Golden Rule, the rules for every-
day living and such guides as the Journalist's Creed of the University of 
Missouri School of Journalism are ligh t enough. 
Ethics of Journalism, by Nelson Antrim Crawford; Knopf & Co. Pioneer on 
subject of ethics, attracting much attention. 
The Morals of Newspaper Making, by Thomas A. Lahey; University Press, 
Notre Dame, Ind. Idealism in journalism; trend toward the commercial; 
the incorrect headline; suggested solution of the problem. 
Public Opinion, by Walter Lippman, Harcourt, Brace & Co. Really a text 
for news classes, to be perused before writing news into copy. 
The Conscience of the Newspaper, by Leon Nelson Flint; D. Appleton & Co. 
A case book in the principles and problems of journalism. 
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'I'he Legal Aspects 
Besides the more ponderous volumes dealing with the law in many re-
spects and including newspaper law, there are several volumes dealing directly 
with the legality of certain types of statements in print. As in other things, 
precedent rules in newspaper cases; so many of the books deal mainly with 
cases tried in the past. 
Freedom oj the Press, by Samuel A. Dawson; Columbia University Press. 
Historical discussion of freedom of the press both in America and Eng-
land. 
Law oj the Press, by William G. Hale; West Pub. Co. Devoted to cases; 
quotes statutes with notes. 
Newspaper Law, by William W. Loomis; The Citizen Pub. Co. Definitions 
of terms in newspaperdom and names of cases where such definitions 
were decided. Libel is taken up thoroughly, as are copyright and postal 
rulings. 
House Organs and 'I'rade Publications 
One of the growing fields in journalistic endeavor is that of the trade 
newspaper. It may be a magazine devoted to the whole trade or it may be 
that little folder put out by some of the business houses to interest their 
employes. It may deal strictly with the business aspects of the concern, but 
the more interesting and effective ones are those that contain some personal-
ities. 
Employes Magazines jor Factories, Offices and Business Organizations, by 
Peter F. O'Shea;H. W. Wilson Co. Tells why and how a house organ 
can be made a good investment. Covers all steps in getting out the 
organ from editorial methods to costs. 
Effective House Organs, by Robert E. Ramsay; Appleton & Co. Divided into 
three parts, this deals with principles, practices that have been successful, 
and appendices giving comparative costs, value in good will and money. 
Industrial Publishing, by Horace M. Swetland; New York Business Pub. 
Assoc. This book differs somewhat from others in that it gives some idea 
of trade journals. This is a text on the origin, organization, editorial 
direction and value of such papers. 
Collections oj Stories 
Most things are best shown by concrete example. Collections of stories, 
whether fiction, news or feature, will undoubtedly be of benefit to the older, 
more seasoned writer as well as the young beginner. 
The Best News Stories oj 1923, by Joseph Anthony; Small, Maynard & Co. 
Contains stories of every type from papers all over the country including 
some from foreign correspondents. ' 
Typical News Stories, by H. F. Harrington; Ginn & Co. Compilation of 
representative stories from newspapers to illustrate some excellence in 
style for journalism students' class use. 
A Bo?k oj Short Stories? by Blanche Colton Williams; Appleton & Co. Collec-
tIon of short stones to illustrate the art of short story writing in its 
various phases. 
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Feature Writing 
One of the most lucrative fields of newspaper work is found in feature 
writing. Once thought to be woman's one field besides society work. it has 
developed great possibilities for the man as well as the woman. ' 
How to Write Special Feature Articles, by W. G. Bleyer; Houghton, Mifflin Co. 
Handbook for reporters, correspondents and free-lance writers who 
desire to contribute to magazines and magazine sections of newspapers. 
Chats on Feature Writing, by Harry F. Harrington; Harper and Bros. The 
first section consists of advice and suggestions based on experiences of 
well-known feature writers. The book also includes special articles 
to illustrate various types with practical hints to writers. 
Fiction and How 'l'o Write It . 
Writing fiction is not merely sitting down and dashing off reams of 
imaginative best sellers. All the better fiction writers suggest a rather, welI-
rounded education, and perhaps a lucrative business or profession to fall 
back upon before entering upon what is decidedly an interesting and re-
munerative field when it is remunerative. How to get as few rejection slips 
as possible and how to make those received count most, are told by men who 
have written fiction or have asked those who have. 
Manual oj the Art oj Fiction, by Clayton Hamilton; Doubleday, Page & Co. 
Structural principles of fiction, used as text in several universities and 
colleges. 
Fundamentals oj Fiction Writing, by Arthur S. Hoffman; Bobbs-Merrill Co. 
Instructions for writing the story as it should be written; not necessarily 
for beginners. 
Fiction Writers on Fiction Writjng, by Arthur S. Hoffman; Bobbs-Merrill Co. 
Really autobiographical close-ups of successful present-day writers, 
through their answers to questionnaires sent by author. 
FICTION 
Philip Derby, Reporter, by Willis Abbot; Dodd, Mead & Co. Author says this 
story of reporter's life is founded largely on fact. Hero is old-time reporter 
who got his experiences in the school of hard knocks. 
The Clarion, by Samuel Hopkins Adams; Houghton, Mifflin Co. A qu~ck 
doctor whose son becomes a journalist is the leading character in a story of 
a free newspaper and how it came out on top. 
Tales oj a Print Shop, by John Edward Allen; Oswald Pub. Co. Collection 
of tales centering around a print shop. 
Alias Ben Alibi, by Irvin S. Cobb; Doran & Co. Treats of problems con-
fronting city editor of a "live" paper. 
Humpty Dumpty, by Ben Hecht; Boni & Liveright. Novel by Chicago 
journalist delves in to the soul of man. . 
The Copy Shop by Edward Hungerford; Putnam's ,Sons. Humorous story of 
strange ev~nts in the life of a city and the effect on a young journalist. 
portrai ts of newspaper workmen. . 
Drag, by William Dudley Pelley, Little, Brown & Co. The newspaper man m 
the author again makes the hero a journalist. 
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The Fog, by William Dudley Pelley, Brown & Co. Hero is journalist and the 
author is newspaper man. 
Deadlines by Henry Justin Smith; Covici-McGee. Series of sketches of 
news~aper men, how a paper is written and published in a big city. A 
quaint combination of humor and tragedy. 
'I'he Country Newspaper 
The country newspaper is one of the growing factors in molding the action 
and deciding the worth of the country. Probably one of the greatest forces in 
the United States today is found in rural journalism, not alone in the enlighten_ 
ed parts of the country, but even in those so-called backwoodsy sections where 
some particularly good newspaper is a beacon light. 
The Country Newspaper, by Millard Van Marter Atwood; McClurg Co. 
Statistical information and story of how produced, importance to rural 
community, power to influence local opinion. 
The Community Newspaper, by Emerson Harris and Florence Harris Hooke; 
Appleton & Co. Introduction by James Wright Brown. Shows thorough 
understanding of the small-town newspaper. 
'type, Proofreading and Punctuation 
More mechanical, but very necessary, is a knowledge of type, punctuation 
and proofreading to a practicing journalist. Enough of ordinary English 
grammar is found in many of the books to make them much worth while to the 
average person, whether he is or is not interested in newspapers or journalism. 
The Type and Copy Computer, by Samuel A. Bartels, author, publisher. 
Scientific method to figure copy needed to fill specified space and to 
determine type sizes required. 
Punctuation and Capitalization, by Charles H. Cochran; Oswald Pub. Co. 
Gives rules and explains them. 
Text, Type and Style, by George B. Ives; Atlantic Monthly Press. Although 
devoted mainly to style preferred by Atlantic Monthly, this contains 
valuable material for the study of English. Proof reading and grammar 
are taken up thoroughly. 
Typographical Tips., by Walter B. Palmer; Banta Pub. Co. A handy volume 
containing tips on typography, a dictionary of names used in printing, 
samples of ornaments, type and borders, and proofreaders' marks. 
A Manual oj the Mechanics oj Writing, by Raymond Woodbury Pence; 
Macmillan Co. The best part of this is Chapter 12, devoted to preparing 
copy for the printer and correcting proof. 
The Practice oj Typography, by Theodore Low de Vinne; Century Co. This 
includes four books, which must be ordered separately and by name, 
though the series as a whole is far more valuable, comparatively. The 
books are for the compositor, but have worth for anyone interested in 
typography. Official titles are: Modern Book Composition, Correct 
Composition, Title Pages, and Plain Printing Types. 
Typographical Standards, compiled by the advertising department of the 
New York Times. Regulations and advice to workers on the New York 
Times and their advertisers. Plenty of information for workers on other 
newspapers. 
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'['exts for the Newspaper Worker 
This chapter is mainly devoted to textbooks for use in schools but these 
texts may well be used in newspaper offices. ' 
Editing tile Day's News, by G. C. Bastian; Macmillan Co. Introduction to 
copy reading, headline writing, illustration, make-up, and general news-
paper work. 
Newspaper Writing and Editing, by W. G. BIeyer; Houghton, Mifflin Co. 
Revised edition. Special emphasis is placed on accuracy; an analysis of 
current methods. 
The Profession of Journalism, by W. G. BIeyer; Atlantic Monthly Press. 
A collection of articles on newspaper editing and publishing taken from 
the Atlantic Monthly and edited by Mr. BIeyer. ' 
Essentials in Journalism, by Harrington and Frankenberg; Ginn & Co. 
A broad survey of practical aspects, emphasizing need of educational 
background and best ethics. Revised. 
Newspaper Editing, by Grant Milnor Hyde; Appleton & Co. Guide and 
rtference book for the copy reader. Takes up everything from revision 
and correcting errors to expanding and boiling down news. 
Handbookfor Newspaper Workers, by Grant Milnor Hyde; Appleton & Co. 
Practical information on grammar, rhetoric and words. 
The Development and Significance of the Newspaper Headline, by Helen o. 
Mahin; Millard Press. Gives the origin and history of the headline, 
basing text on the supreme importance of headlines. 
Practical Exercises in News Writing and Editing, by Douglas Wood Miller; 
Heath & Co. Contains exercises for writing, rewriting, copy reading and 
proofreading. 
Journalism, by Charles H. Olin; Penn Pub. Co. Detailed study, obtaining 
position, writing assignments, proofreading. Tells what to cultivate and 
what to avoid. 
Newspaper Make-up and Headlines, by Norman J. Radder; McGraw-Hill Co. 
Text for college and university journalism and reference book for practical 
newspaper man. Deals with the importance of copy reading and the 
importance and comparative value of different types of headlines; takes 
up make-up. 
The Principles of Journalism, by Casper S. Yost; Appleton & Co. Gives the 
foundation of agreement on the elemental principles of the profession of 
journalism. 
TEXTS FOR THE YOUNGER STUDENT 
Journalism for High Schools, by Charles Dillon; Noble & Noble. How to 
write, publish and maintain a high school paper. 
Newspaper Writing in High Schools, by L. N. Flint; Noble & Noble. For 
English classes as well as journalism. 
Writing for Print, by H. F. Harrington; Heath & Co. Tells what news is, 
how to write it. Discusses the school page. 
d. Course in Journalistic Writing, by Grant Milnor Hyde; Appleton & Co. 
Journalistic writing for the student and the teacher of composition, 
rather than for the journalist. 
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• 
History 
The history of journalism, whether tied up with men or with newspapers 
is of untold value to the practicing journalist. He may find some informatio~ 
that would help in a particular story, but that would happen seldom. In-
spiration is the big thing to be had from histories of journalism. To know 
what others have encountered, how they overcame difficulties, how papers 
have risen and fallen, and why,-these will be of incalculable value. 
The WGN, the Chicago Tribune. A history of the "world's greatest newspaper" 
and its influence on Chicago and central west history are told in this 
seventy-fifth birthday commemoration. 
Twenty Years in a Newspaper Office, by Fred W. Allsopp; Parke-Harper, Pub. 
Co. History of Arkansas for 100 years or more, giving data concerning 
specific papers and journalists. 
TwicIJ'Thirty, by Edward W. Bok; Scribner's Sons. Reminiscent sketches and 
anecdotes of great men and women. 
History of the New York Times, by Elmer Davis; New York Times Co. 
History of the organization and advancement of the New York Times, 
told by a veteran member of the staff. 
Some Magazines and Magazine Makers, by John E. Drewry; Stratford Co. 
History of the magazine, value to world, types of the magazine and their 
contribution to journalism. 
The Story of a Independent Newspaper, by Richard Hooker; Macmillan Co. 
The story of the Springfield (Mass.) Republican from 1824-1924. 
History of American Journalism, by James M. Lee; Houghton, Mifflin Co. 
Comprehensive; illustrated with reproductions of famous papers and 
cartoons. 
The First Glasgow Newspaper, by William Stewart Maclehose; J ames.Macle-
hose & Co. Short account for those interested in early foreign journalism. 
Forty Years in Newspaperdom, by Milton A. McRae; Bre:ntano's. Record of 
origin and growth of the Scripps-McRae chain of papers, history of the 
United Press and other news gathering associations; also interviews. 
The Evening Post, a Century of Journalism, by Allan Nevins; Boni & Liveright. 
From Hamilton and the founding of the Evening Post through the story 
of the Post since 1900. Besides the thorough study of the paper, it is 
truly a history of New York. 
Portrait of a Publisher and the First Hundred Years of the House of Appleton, 
by Grant Overton; Appleton & Co. Sketch of William Worthen Appleton 
and the history of the development of the publishing company. 
History of Journalism in the United States, by George Henry Payne; Appleton 
& Co. Compact account of the press in the United States from beginning 
to now. Contains bibliography and appendices. 
Through Thirty Years: 1882-1922, by Henry Wickham Steed; Doubleday, 
Page & Co. A personal narrative. 
History of Auxiliary Newspaper Service in the United SlatlS, by Elmo Scott 
Watson, lUini Pub. Co. From beginnings in London in early nineteenth 
century, through value of ready print, stereotype service, the Western 
Newspaper Union and an analysis of auxiliary service. 
REMINISCENCE 
Not strictly a part of history, yet embodying a great deal of it, are 
reminiscences. To drawa line is rather diffiCli1t:;.so.it must be admitted that 
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this division is arbitrary and may not be entirely satisfactory to some. For 
the most part, the books put under this head will be more personal, some more 
, conversational, than those under the preceding title. 
Little Adventures in Newspaperdom, by Fred W. Allsopp; Arkansas Writer Co. 
Cleverly illustrated book of his own experiences. 
StickJuls, by Irvin S. Cobb; Doran Co. Periods in the life of the humorist 
written in his best manner. 
Adventures in Journalism, by Philip Gibbs, Harper & Bros. The discoverer of 
Dr. Cook's fake reveals his past and philosophizes about the future. 
Seventy Years oj Life (md Labor, by Samuel Gompers; Dutton & Co. A 
worthy autobiography that gives the background for discussions on labor 
and capital. 
Scoops, by Henry J. GreenwaIl; Stanley Paul & Co. Vivid stories of adven-
tures throughout Europe from a correspondent's viewpoint. 
Reminiscences oj a Raconteur, by George H. Ham; Musson Book Co., Ltd. 
Some homorous, all delightfully told, the adventures with the occult 
especially so. Illustrated. 
Editors I Have Known, by R. H. Henry; Upton Ptg. Co. Entertaining and 
informative recollection of the traits, peculiarities, and eccentricities of 
editors since the Civil War. 
Garrulities oj an Octogenarian Editor, by Henry Holt; Houghton, Miffiin Co. 
Autobiography that takes in the important lives and events in the last 
eigh ty years. 
Remembered Yesterdays, by Robert Underwood Johnson, Little, Brown & Co. 
These insights into an active life tell of a charming personality. 
From Cornfield to Press Gallery, by Louis Ludlow; W. F. Roberts Co. Inc. 
President, vice-president, prominent men, all are treated in this story 
that begins in a log cabin rather than a cornfield. 
Memoirs oj an Editor, by Edward P. Mitchell; Scribner's Sons. A delightfully 
told book of biographies, reminiscences and memories of seventy years. 
Many interesting and famous men dealt with. 
Fields oj Adventtlre, by Ernest Smith; Hutchinson & Co. Recollections of 
forty years of newspaper work, previous to the World War. The Dreyfus 
trial is one of the most interesting chapters. 
Fifty Years a Journalist, by Melville Stone; Doubleday, Page & Co. An 
invaluable storehouse of memories for veteran journalists and of pointers 
for youthful ones. Includes besides stories of famous men, the history 
of his founding of the Chicago Daily News and his work with the Asso-
ciated Press. 
The Joys and Tribulations of an Editor, by L. Frank Tooker; Century Co. 
With a world of advice for the writer of today, the author gives a passing 
sigh of regret for the olden days. 
Reminiscences of Editors and Reporters, by Arthur S. White; White Ptg. Co. 
Reminiscences written by editors and reporters themselves and also 
biographical sketches of editors, reporters and co-workers, compiled by 
Mr. White. 
Miscellaneous 
Books under this heading will probably be considered the best of all by 
some. Some books so overlap that it is impossible to set them under other 
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headings; others are but distantly related to the journalistic field; some are not 
so highly important. 
A Story Teller's Story, by Sherwood Anderson; Huebsch Co. An autobiogra_ 
phy giving Anderson's experien.ces a;-td impressions of other writers. 
Shows field from which many of his stones are taken. 
The Writing and Reading of Verse, by C. E. Andrews; Appleton & Co. Dis-
cussion of verse fundamentals and technique of different verse forms. 
Day In and Day Out, by Oswald Barron; Cassell & Co., Ltd. Short essays, 
previously discarded by the writer and saved by his wife. Engrossing 
reading. 
Stephen Crane, by Thomas Beer; Knopf Co. Story of one of the world's best 
fiction writers who wrote verse, novels and much prose literature. 
Crystalizing Public Opinion, by Edward L. Bernays; Boni & Liveright. 
Principles and practices of pu blicity. 
People You Know, by Young Boswell; Boni & Liveright. Brief biographies 
of present-day writers, actors, musicians, and those in the public eye. A 
handy reference. 
Journalism (A Bibliography), by C. L. Cannon; Public Library, N. Y. Useful 
bibliography, to show in what books and periodicals things may be 
found. 
The Art of Writing and Speaking the Englisll Language, by Sherwin Cody; 
Putnam's Sons. Pocket edition, mostly about short story writing and 
news. 
The Negro Press in the United States, by Frederick G. Detwiler; University of 
Chicago Press. Informative survey of 500 papers and magazines prin ted, 
edited and owned by negroes. 
A Book About Myself, by Theodore Dreiser; Boni & Liveright. An autobiog-
raphy of one of the foremost living novelis ts. 
The Century Deskbook of Good English, by Garland Greever & J. M. Bachelor; 
Century Co. Gives correct and prefcrable forms and reasons for choice; 
comprehensive. 
Short Story Writing for Profit, by Michael Joseph; Hutchinson & Co .. A 
practical guide in writing short stories acceptable to edi tors. 
How to Write Short Stories, by Ring W. Lardner; Scribncr's Sons. Short 
stories in the Lardner style. A humorous preface tells directions for 
short story writing. 
Opportunities in the Newspaper Business, by James Melvin Lee; Harper & 
Bros. Lecture type discussion of different types of newspapers; bibliogra-
phy and appendix. 
Liberty and the News, by Walter Lippmann; Harcourt, Brace & Co. Thinks 
papers think too much for the masses. 
The Young Man and Journalism, by Chester S. Lord; Macmillan Co. From 
the reporter's first experience to the rewards in journalism and the 
opportunities for community service. 
The Story of the World's Literature, by John Macy; Boni & Liveright. The 
story of mankind as it is traced through the world's literature. 
Getting Your Name in Print, by H. S. McCauley; Funk & WagnalJs Co. For 
the average publicity seeker and press agent. Tells how to go about it. 
The American Language, by H. L. Mencken; Knopf & Co. A second revision of 
book published in 1919; indices, bibliographies and wcird:-list. 
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Religio Journalistici, by Christopher Morley; Doubleday, Page & Co. Morley 
speculates on the spiritual side of journalism; see church and press as 
means to elevate mankind. 
Our Foreign Affairs, by Paul Scott Mowrer; Dutton & Co. A foreign cor-
respondent's ideas for every newspaper man. 
The Critic and tile Drama, by George Jean Nathan; Knopf & Co. A survey of 
dramatic criticism in the Unitl!d States and a consideration of the 
various theories and standards of criticism. 
Readers and Writers, by A. R. Orage; Knopf & Co. Reprinted criticisms. 
Deals with subjects of immediate interest to readers. 
The Immigrant Press and Its Control, by Robert E. Park; Harper & Bros. 
Relation of foreign born to press, history of immigrant press, control of 
press, transbtion of quotations from immigrant press. 
The New Pub/isllcr, by R. T. Porte; Porte Pub. Co. Tells of publisher, a young 
journalism graduate, and what he learned after finishing school. Advice 
and suggestion of decided worth to young people. 
The Newspaper and Authority, by L. M. Salmon; Oxford University Press. 
Discusses censorship and its various angles, libel, propaganda, and in-
fluence. 
An Analysis of Writing, by Harold P. Scott; Knopf Co. Practical rhetoric 
text to make clear the logic of written discourse. Based on theory that 
straight thinking is prime requisite to good writing. 
Church and Sunday School Publicity, by Herbert Heebner Smith; Westminster 
Press. All forms of publicity, for free and paid ads. 
The Yiddish Press, by Mordecai Soltes; Columbia University Press. Dis-
cussed from an Americanization point of view. 
The So-Called Human Race, by B. L. Taylor, Knopf Co. Collection of items 
from the column, "A Line-a-Type or Two." 
How to Make Morte:; Writing for Trade Papers, by Frank H. Williams; com-
piler and publisher. Tells what papers uSe and what they pay; gives list 
of papers to which one may send material. 
The Newspaperman, by Talcott Williams, Scribner's Sons. Part of vocational 
series; discusses journalism from the point of view of an art and not a 
profession; tells of schools of journalism; pay for work. 
The Press Congress of the World, by Walter Williams; Stephens Pub.· Co. 
Gives the whole story of the 1921 meeting, social and business aspects; 
tells of proceedings and papers read. 
Some Newspapers and Newspapermen, by Oswald Garrison Villard; Knopf & 
Co. Deals with country's great papers and their editors. 
The Making of a Great Newspaper, New York Times Co. A pamphlet con-
eNning the New York Times, its new home, the various departments, 
and how they are conducted. 
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Condensed List oj Earlier Books 
This section is condensed from bulletin No. 22 of the Journalism Series 
which was issued in January, 1921, under the title of "A Newspaper Man's 
Library." 
In some instances in this section the names of publishers have been 
shortened. The full name and address will be found in the section headed 
"Publishers' Directory," except in a few instances where the address could not 
be learned or where the publisher is known to have gone out of busi~ess. 
HISTORIES, BIOGRAPHIES, AND ESSAYS 
History of American Journalism 
The Newspaper's Family Tree. William A. Dill; the author, Lawrence, Kan. 
1919; 22 pp. (Department of Journalism, University of Kansas.) 
Journalism in the United States. Frederic Hudson; Harpers, New York, 1873; 
800 pp. 
History of American Journalism. James Melvin Lee; Houghton, Boston; 
462 pp., illus. 
The New York Press and Its Makers in tIll? Eigllt6'enth Century. Charlotte 
M. Martin and Benjamin Ellis Martin; Putnam's, New York, 1898; 162 
p'p. 
Daily Newspapers in the United States. Callie Wieder; Wilson, New York, 
1916; 56 pp. 
History of British Journalism 
The History of British Journalism. Alexander Andrews; Bentley, London, 
1859; 2 vol. 
Progress of British Newspapers. Anon.; Simpkin, London, 1901; 200 pp., 
illus. 
The Newspaper World. Alfred Baker; Pitman, London, 1890; 100 pp. 
English Newspapers. H. R. Fox Bourne; Chatto, London, 1887; 2 vol., 400 
pp. each. 
Canadian Press Association. Anon., Murray Printing Co., Toronto, 1908; 
242 pp. (Edited by a committee of the Canadian press association.) 
Fifty Years of Irish Journalism. Andrew Dunlop; Hanna, Dublin, 1911; 304 
pp. 
The Newspaper Press. James Grant; Tinsley, London, 1871; 3 vol., 450 pp. 
each. 
Journalistic London. Joseph Hatton; Sampson Low, London, 1882; 249 pp. 
illus. 
The Fourth Estate. F. Knight Hunt; Bogue, London, 1850; 2 vol., 300 pp. 
English Journalism, and Men Who Have Made It. Charles Peabody; Cassell, 
London, 1882; 192 pp. 
Party Politics and English Journalism, 1702-1742. David Harrison Stevens; 
The University, Chicago, 1916; 156 pp. 
Tllfl Press and Its Story. J. D. Symon; Seeley, London, 1914; 300 pp., illus. 
A History of Eng~ish Journalism. J. B. Williams; Longmans, New York, 
1908; 300 pp., lllus. 
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American Journalists 
Personal Memoirs. Joseph T. Buckingham; Ticknor, Boston, 1852; 2 vol., 
250 pp. each, illus. 
Reminiscences of a Journalist. Charles T. Congdon; Osgood, Boston, 1880; 
400 pp, illus. 
Some Great Ame1"ican Newspaper Editors. Margaret Ely; Wilson, New York, 
1916; 33 pp. 
The Story of a Page. John L. Heaton; Harpers, New York, 1913; 360 pp ,illus. 
Joseph Pulitzer. Alleyne Ireland; Kennerley, New York, 1914; 230 pp., illus. 
Recollections of a Newspaper Man-A Record qf L~fe and Events in California. 
Frank A. Leach; Levinson, San Francisco, 1917; 416 pp., iUus. 
Horace Greeley. W. A. Linn; Appleton, New York, 1903; 267 pp., iUus. 
Henry J. Raymond and tile New Yo/,k Press. Augustus Maverick; Hale, 
Hartford, Conn., 1870; 500 pp. illus. 
William Rockhill Nelson. Riverside Press, Cambridge, 1915; 274 pp., illus. 
(Compiled by members of the staff of the Kansas City Star). 
The Story of tile Sun. Frank M. O'Brien; Doran, New York, 1918; 455 pp., 
i11us. (With an introduction by Edward Page Mitchell, editor of the Sun.) 
TIle Career of a Journalist. William Salisbury; Dodge, New York, 1908; 500 
pp., illus. 
My Father, Estelle W. Stead; Doran, N ew York, 1913; 350 pp., illus. 
Tlie Autobiography of a Jou/'nalist. W. J. Stillman; Houghton, Boston, 1901; 
2 vol., 370 pp. each, iIlus. 
Mastel's of American Journalism. J uEa Carson Stockett; Wilson, New York, 
1916; 40 pp. 
Personal Reminiscences. Frank B. Wilkie; Schulte, Chicago, 1891; 300 pp. 
Life of C. A. Dana. James Harrison Wilson; Harpers, New York, 1907. 
Reminiscmces and Experiences in the Life of an Editor. William H. Winans; 
the author, Newark, N. J., 1875; 200 pp., ilIus. 
Fifty Years in Journalism. Beman Brockway; Daily Times, Watertown, N. Y. 
1891; 500 pp., ilIus. 
British Journalists 
My Life's Pilgrimage. Thomas Catling; Murray, London, 1911; 375 pp., 
illus. (In troduction by Lord Burnham.) 
An Editor's Retrospect. Charles A. Cooper; Macmillan, N. Y., 1896; 400 pp. 
Masters of English Journalism. T. H. S. Escott; Unwin, London, 1911; 350 pp., 
illus. 
Lord Glenesk and the Morning Post. Reginald Lucas; Lane, N. Y., 1910; 
430 pp., illus. ' 
James MacDonnell, Journalist. W. Robertson Nicoll; Hodder, London, 1889; 
400 pp., illus. 
Fifty Years of Newspaper Life: 1845-95. Alexander Sinclair; Sinclair Brothers, 
Glasgow, 1896; 200 pp., illus. 
Fifty Years of Fleet Street. F. M. Thomas, ed., Macmillan, New York, 1904; 
400 pp., ilIus. 
The Life of Henry Labouchere. A. 1. Thorold; Putnam's, New York, 1913; 
550 pp., illus. 
Essays on Journalism 
Journalism and Literature, and Other Essays. H. W. Boynton; Houghton, 
New York, 1909. 
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The Press in War-Time. Sir Edward Cook; Macmillan. 
The Opportunity and Duty of the Press in Relation to World Peace. William 
C. Deming; American Association for International Conciliation, 1913; 
No. 66,14 pp. 
Everyday Ethics. Norman Hapgood. (Contains a chapter on "Ethics of 
Journalism.") 
The Power of the Press. J. B. Hawthorne; American Baptist, Philadelphia, 
1895; 23 pp. 
Social Powers, Sir Henry Jones; Maclehose, Glasgow, 1913; 114 pp. 
A History of the Services Rendered the Public by the American Press During the 
Year 1917. Minna Lewinson and Henry Beetle Hough; Columbia 
University Press, New York, 1918; 31 pp. (Awarded the Joseph Pulitzer 
prize in journalism.) 
Liberty and the News. Walter Lippman; Harcourt, New York, 1920; 104 pp. 
The Daily Newspaper: Its Relation to the Public. Frank A. Munsey; Boston 
Journal, Boston, 1910; 46 pp. 
American and English Studies. Whitelaw Reid; Scribner's, New York, 1913; 
2 vol., 350 pp. each. 
The American Newspaper. James E. Rogers; the University, Chicago, 1909; 
200pp. 
The Brass Check: A Study of American Journalism. Upton Sinclair; pub-
lished by the author. 
The Coming Newspaper. Merle Thorpe; Holt, New York, 1915; 323 pp. 
The American Press: An Essay. Charles Dudley Warner; Osgood, Boston, 
1881; 64 pp. 
The American Newspaper: A Study in Social Psychology. Delos F. Wilcox; 
American Academy, No. 279, Philadelphia; King and Son, London, 1900. 
Yiews and Interviews on Journalism. Charles F. Wingate, editor; F. B. Patter-
son, New York, 1875; 350 pp. 
LIBERTY AND THE PRESS 
The Free Press. Hilaire Belloc; Unwin, London, 1918; 102 pp. 
A Just Vindication of Learning. Charles Blount; London, 1679; 18 pp. 
History of the Taxes of Knowledge. Collett Dobson Collett; Unwin, 1899; 2 
vol. (Introduction by George Jacob Holyoake.) 
The Press Censorship. Sir Edward Tyas Cook; Burrup, London, 1916; 12 pp. 
A Treatise on the Law Concerning Libel and Slander. John Charles Henry 
Flood; Maxwell, London, 1880; 471 pp. 
Reflections on the Liberty of the Press in Great Britain. (Translated from the 
German of F. von Gentz.) The Pamphleteer, London, 1820; Vol. 15, 
pp. 455-496. 
A Concise Summary of the Law of Libel as it Affects the Press. William G. 
Henderson; Chemical Banknote Co., Rutherford, N. J., 1915; 120 pp. 
Freedom of Speech and of the Press. John Haynes Holmes; compiler; National 
Civil Liberties Bureau, Washington, 1918; 30 pp. 
The Application of the Law of Disorderly Conduct to Illegal Public Speaking, 
and the Distribution of Improper Printed Matter. Frederick B. House; 
PressofC. S. Nathan, New York, 1917; 16 pp. 
The Law on Newspaper Libel. Richard J. Kelly; Clowes, London, 1889; 
258 pp. 
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The Law and the Newspaper. Frederick W. Lehmann; The University 
Columb.ia, Mi~souri, 1!117; 26 pp. (Missouri bulletin, Vol. 18, No. 32; 
Journahsm senes, No. 15.) 
Essays on the Liberty oj the Press. Marcellus (pseud.); Richmond, Va., 1804· 
19 pp. (Originally published in the Virginia Argus, December, 1803~ 
Duane Pamphlets, Vol. .53, No.6.) 
Areopagitica. John Milton; Hunter, London, 1819; 311 pp. (Copy with 
prefatory remarks, copious notes, and excursive illustrations, by T. Holt 
White, including reproduction of original edition, 1644.) 
Slander and Libel. Mason H. Newell; Callaghan, Chicago, 1914; 1397 pp. 
The Myth oj a Free Press. William Marion Reedy; The Mirror, St. Louis, 
1908; 31 pp. 
Tize Criminal Anarch,y Law and on Suppressing the Advocacy oj Crime. Theo-
dore Schroeder; Mother Earth, New York, 1907; 16 pp. 
Free Speechj01' Radicals. Theodore A. Schroeder; Free Speech League, 1916; 
206 pp. 
Methods oj Constitutiorltl/ Construction. Theodore Schroeder; Free Speech 
League, New York. 
Alpha ami Omega. Edward Zeus Franklin Wickes; Mutual Benefit Publishing 
Co., New York, 11\84; 112 pp. 
A Treatise Concerning Polittertl Inquit~'V. Tunis Wortman; printed by G. 
Forman for the author, 1800; 2!lG pp. 
NEWSPAPER MAKING 
The Making oj a Newspaper. Anon.; The University, Seattle, Wash., 1913. 
The Making oj a Newspaper Man. Samuel G. Blythe; Altemus, Philadelphia, 
239 pp. 
Establishing a Newspaper. O. F. Byxbee; Inland Printer, Chicago, 1901; 
113 pp., illus. 
The Newspaper. G. Binney Dibbleej Williams, London, and Holt, New York 
1913; 256 pp., illus. 
The Handbook of Journalism. Nathaniel C. Fowler, Jr.; Sully, New York, 
1912; 200 pp.) illus. 
Making a Newspaper. John 1. Given; Holt, New York, 1907; 300 pp. 
Esserttials in Journalism. H. F. Harrington; Ginn, New York; 300 pp., illus. 
Newspaper Editing. Grant Milnor Hyde; Appleton, New York, 1915; 365 pp. 
Opportunities in tlze Newspaper Business. James Melvin Lee; Harpers, New 
York, 1919; 99 pp. 
Successjul Journalism in Twenty Practical Lessons. Walter Clement Moore; 
the author, New Egypt, N. J., HJ18; 25 pp. 
News, Ads and Sales. John B. Opdycke; Macmillan, New York, 1914; 200 pp., 
i!\us. 
The Making oj a Newspaper. Melville Philips, editor; Putnam's, New York, 
1893; 322 pp. 
The Making oj a Journalist. Julian Ralph; Harpers, New York, 1903; 200 pp. 
Training jor the Newspaper Trade. Don C. Seitz; Lippincott, Philadelphia, 
1916; 162 pr., illus. 
Practical Journalism. Edwin 1. Shuman; Appleton, New York, 1905; 265 
pp., illus. 
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Modern Journalism. A London Editor; Sidgwick, London, 1909; 200 pp., illus. 
(Preface by George R. Sims.) 
The Better Newspaper. The University; Seattle, Wash., 1914; 181 pp. (Bulle-
letin of the University of Washington, University extension series, No. 
10.) 
Newspaper Production. The University; Seattle, Wash., 1915; 72 pp. (Bul-
letin of the University of Washington, University extension series, No. 
15.) 
Words and Their Uses-Past and Present. Richard Grant White; Houghton, 
New York, 1870. 
The Practice of Journalism. Walter Williams and Frank L. Martin; Stephens, 
Columbia, Mo., 1911; 300 pp. 
THE EDITORIAL 
The War Record of the Chicago Tribune. The Chicago Tribune, Chicago, 1919. 
Preparation for Editorial Work on Farm Papers. Nelson Antrim Crawford; 
The College, Manhattan, Kan., 1917; 35 pp. (Kansas state agricultural 
college bulletin, Vol. 1, No.5.) 
Writing of Today. J. W. Cunliffe and Gerhard R. Lomer, editors; Century, 
New York, 1915; 390 pp. 
The Editorial Field. William P. Dumont; The University, Columbus, Ohio, 
1919; 19 pp. (Journalism series, Vol. 1, No.3.) 
Peoples and Problems. Fabian Franklin; Holt, New York, 1908; 350 pp. 
The Editorial and the Editorial Page. Osman C. Hooper; The University, 
Columbus, Ohio, 1916; 11 pp. (Journalism series, Vol. 1, No. 1.) 
Editorial Style Book. W. P. Kirkwood and L. G. Hood; The University, St. 
Paul, Minn.; 36 pp. (Issued by the division of publications and jour-
nalism of the University of Minnesota.) 
Learning to Write. R. L. Stevenson; Scribner's, New York. 
REPORTING 
Reporting Hints and Practice. Alfred Baker Fowler; Pitman, London, 1889; 
56 pp. 
How to Write Special Feature Articles. Willard Grosvenor Bleyer; Houghton, 
Boston, 1919;373 pp. 
Newspaper Writing and Editing. Willard G. Bleyer; Houghton, New York, 
1913; 350 pp. 
Types of News Writing. Willard G. Bleyer; Houghton, New York; 2.59 pp. 
Famous War Correspondents. F. Lauriston Bullard; Little, Brown, Boston, 
1914; 430 pp., illus. 
If You Don't Write Fiction. Charles Phelps Cushing; McBride, New York, 
1920; 85pp. 
The Adventures of a Newspaper Man. Frank Dilnot; Smith Elder. London, 
1913,300 pp. 
Newspaper Style: A Manual for Correspondents. Frank L. Greene; St. Al-
bans, Vt., 1900. 
Typical Newspaper Stories. H. F. Harrington, editor; Ginn, Boston, 1915; 
297pp. 
Reportingfor the Newspapers. Charles Hemstreet; Wessels, New York, 1901; 
140pp. 
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Random Recollections. William C. Hudson; Cupples, New York 1911· 250 
pp., illus. (With an introduction by St. Clair McKelway.)' , 
Newspaper Reporting and Correspondence. Grant Milnor Hyde; Appleton, 
New York, 1912. 
Pitman's Popular C;;uide to Journalism. Alfred Kingston; Pitman, London, 
1899; 124 pp., IHus. 
The Lure of the Pen. Flora Klickman; Putnam's, New York, 1920; 306 pp. 
Writing for the Press: A Manual. Robert Luce; Clipping Bureau Press, 
Boston, 1907; 300 pp. 
The Reporters' Gallery. Michael MacDonagh; Hodder, London, 1913; 450 pp. 
Adventures in Interviewing. Isaac F. Marcossen; Lane, New York, 1920· 
314 pp., illus. ' 
The Newspaper Worker. James McCarthy; The Press Guild, New York, 1906; 
108 pp. 
Washington Correspondents, Past and Present. Ralph M. McKenzie; News-
paperdom, New York, 1903; 112 pp., illus. 
Newspaper Corresponding. News Press Bureau, Medin-a, New York, 1913; 
44pp. 
Newspaper Reporting in Olden Time and Today. John Pendleton; Stock, 
London, 1890; 250 pp. 
The Writing of News: A Handbook. Charles G. Ross; Holt, New York, 1911; 
232 pp., iHus. 
The Art and Practice of Journalism: How to Become a Successful Writer. 
Edwin L. Shuman; Stevens and Handy, Chicago, 1899; 239 pp. 
Newspaper Writing. M. Lyle Spencer; Heath, N. Y., 1917; 357 pp. 
On the Track of the Great, Aubrey Stanhope; Nash, London, 1914; 300 pp., 
illus. 
Newspaper Reporting. William Lewis Taylor; the author, 1915, York, Pa.; 
24pp. 
COPY READING 
Style Book (Government Printing Office). Anon.; Superintendent of Docu-
ments, Washingto'n, D. C., 1913; 170 pp., illus. 
Author and Printer. F. Howard Collins; Frowde, London, 1905; 400 pp. 
Deskbook of the School of Journalism. The University of Missouri, Columbia, 
Mo.; Eighth edition, 1925. (Edited by Robert S. Mann.) (The Univer-
sity of Missouri bulletin, Vol. 25, No. 35; journalism series No. 33.) 
Style Book of the Detroit News. A. L. Weeks, editor; Evening News Associa-
ti~n, Detroit, Mich. 
THE COUNTRY NEWSPAPER 
Twenty Years in a Newspaper Office. Fred W. Allsopp; Central Printing Co., 
Little Rock, Ark., 1907; 260 pp., illus. 
The Country Weekly. Phil C. Bing; Appleton, New York, 1917; 347 pp. 
The Profession of Journalism. Charles Moreau Harger. (Chapter on "The 
Country Editor of Today.") 
Making a Country Newspaper. A. J. Munson; The Dominion Co., Chicago, 
. 1899; 92 pp. . 
Reminiscencts of a Country Journalist. Thomas Frost; Ward, London, 1886; 
331 pp. 
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How Country Editors Can Get National Advertising. G. H. Perry; News 
Bulletin, Vol. 15, No.4; The University, Lawrence, Kan., 1914. 
Getting Subscribers for the Country Newspaper. J. B. Powell; Oswald, New 
York, HH5; 2S pp., illus. 
Newspaper Efficiency in the Small Town. J. B. Powell; the University, 
Columbia, Mo.; 1915; 41 pp., illus. (Bulletin, Vol. 16, No. 11; journalism 
series.) . 
News in the County Paper. Charles G. Ross; the University of Missouri, 
Columbia, Mo., 1913; 44 pp., illus. (Bulletin, journalism series, No.4.) 
JOURNALISM FOR WOMEN 
Journalism/or Women. E. Arnold Bennett; Lane, New York, 1898; 100 pp. 
Press Work for Women. Frances H. Low; Scribner's, New York, 1904; 100 
pp., illus. 
Women in Journalism. Harvey R. Young, Mrs. 1.. M. Spencer; the University, 
Columbus, Ohio.; 12 pp. (Bulletin, Vol. 18, No. 10; journalism series, 
Vol. 1, No.2.) 
COLLEGE JOURNALISM 
College Journalism. James Bruce and J. Vincent Forrestal; the University 
Press. Princeton, N. J., 1914; 160 pp. 
Journalism as a Vocation. Federal Board for Vocational Rehabilitation; 
series No. 18, Government Printing Office, 1919. 
Newspaper Writing in High Schools. Leon Nelson Flint; the University, 
Lawrence, Kan., 1917; 70 pp. 
Press Correspondence and Journalism. Edwin H. Hadlock; the United Press 
Syndicate, San Francisco, CaL, 1910: 84 pp. 
Essentials in Journalism. H. F. Harrington, T. T. Frankberg; Ginn, Boston, 
1912; 300 pp., iIIus. 
Journalism, Politics and the University. George Harvey; the author, New 
York. (Published as a souvenior by Mr. Harvey.) 
Instruction in Journalism in Institutions of Higher Education. James Melvin 
Lee; Government Printing Office, 1918; 16 pp. (Bulletin, No. 21, 1918.) 
Making a College Newspaper. Ohio State University Bulletin; the University, 
Columbus, Ohio, 1906; illus. 
Steps into Journalism. Edwin 1.. Shuman; Correspondence School of J ournal-
ism, Evanston, Ill., 1894; 229 pp. 
Manual of Instruction in Journalism. Western New York Publishing Co., 
Rochester, N. Y., 1903; 24 pp. 
ADVERTISING 
Advertising and Its Mental Laws. Henry Foster Adams, Macmillan, New 
York, 1916; 300 pp. 
Advertising as a Vocation. Frederick J. Allen; Macmillan, New York, 1919; 
178 pp. 
The Advertising World Handbook. Anon.; Advertising World, London, 200 pp. 
American Journalism From the Practical Side. Anon.; Holmes, New York, 
1897; 371 pp., iIIus. 
The Science of Advertising. Edwin Balmer; Mahin. Chicago, 1909; 64 pp., 
illus. (Duffield, New York, also sells same.) 
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A Brief History of Advertising. Henry R. Boss; F. Weston Printing Co. 
Chicago, 188H; 32 pp., illus. ' 
Hidden Causes of Reckless Advertising Waste. "Boulder, the Business De-
tective"; Lord and Thomas, Chicago, 1913; 112 pp., illus. (Reprinted 
from Judicious Advertising.) 
Schemes Back of the Ads: Light on the Real Methods of Advertisers. R. D. 
Breniser; Ross D. Breniser and Co., Philadelphia, 1914. 
Advertising; or the Art of J;1aking Known. Howard Bridgewater; Pitman, 
London, 1910; 102 pp., tllus. 
The Elementary Law.t of Advertising. Henry S. Bunting; Novelty News, 1914; 
175 pp., iUus. 
Modern Advertising. Earnest E. Calkins and Ralph Holden; Appleton, New 
York, 1905; 370 pp., illus. 
Ads and Sales. H. N. Casson; McClurg, Chicago, 1911. 
Advertising as a Business Force. Paul T. Cherington; Doubleday, Garden 
City, New York, Ul1:3; 570 pp., illus. 
The First Advertising Book. P. T. Cherington; Associated Advertising Clubs of 
the World, Indianapolis, 1916; (iOt! pp. 
Advertising Principles. Herbert F. de Bower; Hamil ton Insti tu te, New 
York, 19H1; illtls. (Vol. () of Modern Business, "a series of texts prepared 
as part of the modern business course and service at the Alexander 
Hamilton Institute.") 
At the Sign of the Dollar and Otller Essays. L. F. Deland; Harper's, New 
York, 1917. 
Keeping a Dollar at Work. T. A. de Weese; Evening Post, New York, 1916. 
The Principles of Prrlcticrll Publicity. Truman de Wesse; Jacobs, Philadelphia, 
1907; 250 pp., illus. 
A Plan to Conduct a Newspaper. F. J. Finley; New York, 1890; 11 pp. 
Advertising Clinic. Leon Nelson Flint; Lawrence, Kan., 1918; 10 pp. 
One Hundred Advertising Talks. William C. Freeman; Winthrop, New 
York, 1912; 230 pp. (Selected and arranged by George French.) 
Advertising-The Social and Economic Problem. George French; Ronald, 
New York, 1915; 258 pp. 
The Art and Scimce of Advertising. George French; Sherman, Boston, 1909; 
300 pp., illus. 
How to Advertise. George French; Doubleday, Garden City, New York, 1917; 
279 pp., illus. (For the Associated Advertising Clubs of the World.) 
Advertising: A Study of Modern Business Power. G. W. Goodall; Constable, 
London, 1914; 100 pp. (Introduction by Sidney Webb.) 
Advertising and Progress. E. S. Hale and John Hart; Review of Reviews, 
London, 1914; 270 pp., illus. 
The Advertiser's Handbook. S. Roland Hall; International Textbook, Scranton 
Pa., 1910; 413 pp., illus. 
Newspaper Advertising. G. H. E. Hawkins; Advertisers' Publishing Co., 
Chicago, 1914; 120 pp., ilIus. 
Advertising and Selling. Harry L. Hollingworth; Appleton, New York, 1913; 
300 pp., iUus. (Published for the Advertising Men's League of New 
York City, Inc.) 
Profitable Hints in Newspaper Advertising. Arthur Howard Hutchinson; 
Seattle en, Wash., 1902; 86 pp., illus. 
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Library oj Advertising. Axel Petrus Johnson, compiler and editor; Cree, 
Chicago, 1911; 6 vol., illus. 
Advertising and Other Addresses. F. B. James; Stewart & Kidd, Cincinnati, 
Ohio, 1907. 
Handbook oj Advertising. Christopher Jones; Pitman, London, 1913. 
The Clock That Had No Hands. Herbert Kaufman; Doran, New York, and 
Hodder, London, 1913; 116 pp. 
Experiments on Attention and Memory. J. M. Levy; the University, Berkeley, 
Cal., 1916. (Published in Psychology, Vol. 2, No.2, University Press.) 
Eight Ideas on Advertising. W. A. Lewis; Baltimore, Md., 1892; 29 pp. 
Concerning a Literature Which Compels Action. Lord and Thomas, Chicago, 
1911. 
Lectures on Advertising. J. L. Mahin; the author, New York, 1912. 
Advertising Campaigns. Mac Martin; Alexander Hamilton Institute, New 
York, 1919; 334 pp. (Vol. 13 of "Modern Business.") 
loumal City. New York Evening Journal; the Journal, New York, 1916. 
Advertising and Selling Practice. J. B. Opdycke; Shaw, Chicago, 1918; 206 
pp., illus. 
How to Teach Advertising and Selling. J olm B. Opdycke; Shaw, Chicago, 1919; 
22 pp. (Supplement to "Advertising and Selling.") 
A Vital Need oj the Times. Felix Orman; the author, Astor Trust Bldg., New 
York, 1918; 149 pp. (With an introduction by William C. D'Arcy> 
president of the Associated Advertising Clubs of the World.) 
Brass Tacks oj Advertising. A. F. Osborn; Buffalo Advertising Club, Buffalo, 
New York; 1915. 
Advertisement Writing, Theoretical and Practical. E. T. Page; Publicity 
Publishing Co., 1916. 
Practical Advertiser. G. H. Powell; the author, 11 East Twenty-fourth street,. 
New York, 1905. 
Ten Talks on Modern Advertising. George He.nry Powell; Springfield, Mass., 
1893; 66 pp., illus. 
Advertising. J. O. Powers; American Academy, New York, 1903. 
Advertising Manual. W. K. Pratt; American Artisan, Chicago, 1909. 
Forty Years an Advertising Agent: 1865-1905. George P. Rowell; Printer's 
Ink, New York, 1906; 500 pp., illus. 
Profitable Advertising, or Making Advertising Pay. Manning J. 
Hannis Jordan, New York, 1918; 89 pp. 
Advertising Methods and Mediums. T. H. Russell; Whitman Publishing Co., 
Chicago, 1916. (Mr. Russell was assisted by a corps of advertising 
perts.) 
Commercial Advertising. Thomas Russell; Putnam's, New York. 
A Histor)' oj Advertising jrom the Earliest Times. Henry Sampson; Chatto, 
London, 1784; 616 pp., illus. 
The Psychology oj Advertising. Walter Dill Scott; Maynard, Boston, 
270 pp., illus. 
The Theory oj Advertising. Walter Dill Scott; Maynard, Boston, 1903; 
pp., illus. 
Advertising. Shaw, Chicago, 1914; 216 pp., illus. (Vol. 6, Library of 
Practice.) 
Principles oj Aduertising. P. J. Sodergren; the University, Iowa City, 
Advertising. Daniel Starch; Scott, Chicago, 1914. 
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Principles of Advertising. Daniel Starch; the University Co., Madison, Wis., 
1910; 67 pp. 
The Relative Merit of Advert~sements. Edward K. Strong, Jr.; Science Press, 
New York, Hll1; Bl pp., tHus. 
What an Ad~'~rtiser Should Know. Henry C. Taylor; Browne, Chicago, 1914; 
100 pp., lllus. 
Advertising Is Non-Essential. Ta:c It! Julian R. Tinkham; Upper Montclair, 
New Jersey, 1918; 61 pp. 
I Advertising: Its Principles and Pr,zctice. Tipper, Hotchkiss and Parsons; 
Ronald, New York, 1915; 575 pp. 
T!ze Principles and Practice of Advertising. G. B. Wadsworth; the author, 
191::1; 325 pp. 
Selling Forces. R. J. Walsh; Curtis, Philadelphia, 1913. 
neory and Practice of Advertising. G. W. Wongenseller; the author, Middle-
burg, Pa. 
Forty Years of Advel·tising. N. W. Ayer & Son, 1909. 
Writing Advertising Copy 
Advertising Construction, Simplified. Albert Garner Chaney; Johnston 
Printing & Advertising Co., Dallas, Tex., 1912; 42 pp. 
Selling by the Writtm Word. The Dando Co., Philadelphia, 1918; 139 pp. 
The Typography of Advertisements that Pay. Gilbert P. Farrar; Appleton, 
New York. 
Writing an Advertisement. S. Roland Hall; Houghton, New York, 1915; 
217 pp., illus. 
The Theme in Advertising. Martin Van Buren Kelley; The Caslon Press, 
Toledo, 1918; 55 pp., illus. 
Pushing Your Business. T. D. MacGregor; Banker's, New York, 1913; 
202 pp. 
The Principles of Advertising Arrangement. Frank A. Parsons; Prang, New 
York, 1912; 127 pp., illus. (For the Advertising Men's League of New 
York, Inc.) 
How to Write ddvertisements that Sell. Shaw, Chicago, 1912; 128 pp., illus. 
Making Type Work. Benjamin Sherbow; Century, New York, 1916; 129 pp., 
illus. 
Advertising; Its Principles, Practice and Technique. Daniel Starch; Scott, 
Chicago, 1914; 281 pp., iHus. 
The Craft of Silent SalesmansMp--A Guide to Advertisement Construction. 
e. Maxwell Tregurtha and J. W. Frings; Pitman, London; 98 pp. illus. 
Typography of Advertisements. F. J. Trezise; Inland Printer, Chicago, 1912; 
134 pp., illus. 
An Advertising Manual for People Who Have to Write Their Own Advertise-
ments. John R. Wheeler; J. D. MeAra, printer, Calgary, Alberta, 1916, 
35 pp. . 
The Selling of Advertisements 
Retail Advertising and the Newspaper. Joseph E. Chasnoff; the University, 
Columbia, Mo.; 47 pp., illus. (Journalism series, Vol. I, No.3.) 
Selling Newspaper Space. Joseph E. Chasnoff; Ronald, New York, 1913; 
133 pp., illus. 
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How to Get the Want Ads. Henry Doorly; Mangum Printing Co., Omaha, 
Neb., 1913; 87 pp. 
Things to Tell the Merchant. Marco Morrow; the University, Lawrence, 
Kan. (Bulletin, Vol. 15, No.7.) 
Mirth, Misery, Mystery oj "Want" Advertisements. John B. Norman; Saint 
Paris, Ohio, 1900; 28 pp. 
Building Newspaper Advertising. Jason Rogers; Harpers, New York, 1919; 
550 pp., illus. 
Principles oj Successjul Church Advertising. Charles Stehle; Revell, New 
York, 1908; 172 pp., illus. 
CIRCULATION 
The Premium S.ystem oj Forcing Sales. Henry S. Bunting; Novelty News, 
Chicago, 1913; 175 pp. 
Press Circulation System. Burton Ruggles Herring; the author, Chicago, 
1915; 51 pp. 
Scientific Circulation Managemmtjor Newspapers. William R. Scott; Ronald 
New York, 1915. 
ART IN THE NEWSPAPER 
Solving Advertising Art Problems. Advertising Artists, Inc., New York, 1919; 
111 pp., illus. 
Artistic Ideas jor Newspaper Advertising. Francis Doane; Boston, 1891; 36 
pp., illus. 
Tricks oj the Trades: Instructions in Drawing, Lettering and Sign Painting. 
Denton Freeburn; the author, Hicksville, Ohio. 
How You Can Become a Newspaper Artist. Goodnow Studios, 1914; 52 pp. 
(Edward Samuel Goodnow, editor.) 
A Practical Handbook oj Drawing. Charles G. Harper; Chapman, London, and 
Lippincott, Philadelphia, 1901; 160 pp., illus. 
The Science and Art oj Advertising. Theodore Harris; S. Ward Co., Boston, 
1888; 17 pp. 
The Pictorial Press: Its Origin and Progress. Mason Jackson; Hurst, London, 
1884; 350 pp., illus. 
Caricature and Other Comic Art. James Parton; Harpers, New York, 1878; 350 
pp., illus. 
Modern Illustration. Joseph Pennell; Bell, London, 1893; 150 pp., illus. 
Abraham Lincoln and the London Punch. William S. Walsh, editor; Moffat, 
New York; 113 pp., illus. 
Cartoons and Caricatures. Eugene Zimmerman ("Zim"); Correspondence 
Institute of America, Scranton, Pa., 1910; 96 pp., illus. 
THE HOUSE ORGAN 
Building Your Business by Mail. W. G. Clifford; Business Research Pub-
lishing Co., Chicago, 1914. (Chapter on "How to Issue a House Organ.") 
Knowledge. Dando Co., Philadelphia, 1918; 140 pp. 
Effective House Organs, Robert E. Ramsay; Appleton, New York, 1920; 361 
pp., illus. 
Making the House Organ Pay. H. H. Rosenberg; Kenfield Leach Co., Chicago, 
1916; 16 pp. 
The House Organ: How to Make It Produce Results. G. F. Wilson; Washing-
ton Park, Milwaukee, Wis., 200.pp., illus. 
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Annuals 
The American Yearbook. S. N. D. North, editor; Appleton, New York; 
about 850 pp. (A record of events and progress.) 
The Canadian Yearbook. J. de L. Tache; Ottawa; about 650 pp. 
Canadian Annual Review of Publications. J. Castell Hopkins; Annual Review 
Publishing Co., Toronto; about 800 pp., illus. 
Information Annual. B. R. Bowker Co., New York. 
The New Century Book of Facts. Carroll D. Wright, editor; King-Richardson 
Co., Springfield, Mass., about 1,100 pp., illus. 
New International Yearbook. Dodd, Mead & Co., New York. 
The Statesman's Yearbook. J. Scott Keltie and M. Epstein, editors; Macmillan, 
New York; about 1,500 pp., illus. (Statistical and historical annual of 
the states of the world.) 
The World A/manac and Encyclopedia. Press Publishing Co. (New York 
World), New York; about noo pp. 
Yearbook of the International Press Union. International Press Union, 
Washington, D. C. 
Spaulding's Official Athletic Almanac of American Sports. American Sports 
Publishing Co. 
Biographical Dictionaries and EJ.'I.cyc1opedias 
Canadian Men and Women of the Time. Henry J. Morgan, editor; William 
Briggs, Toron to; about 1,200 pp. 
Cyclopedia of Painters and Paintings, John D. Champlin, Jr., and Charles C. 
Perkins, editors; Scribner's, New York; illus. (with more than two thou-
sand illustrations.) 
A Dictiomtry of American Authors. Oscar F. Adams; Houghton, Boston, 1904; 
600 pp. 
Dictionary of Indian Biography. C. E. Buckland; Swan Sonnenschein & Co., 
Ltd., London; about 500 pp. (This is India's Who's Who.) 
Dictionary of National Biography. Leslie Stephen, editor; Macmillan, New 
York, 1885-1912; 72 vol., about 500 pp. each. (Contains biographies of 
British men and women.) 
Dictionary of the Noted Names of Fiction. William A. Wheeler, Houghton, 
Boston, 1893; 400 pp. 
Famous Women of History. William H. Browne, Arnold and Co., Philadelphia, 
1895; 400 pp. 
A Gallery of Illustrious Literary Characters. (1830-1838). Daniel Maclise; 
Chatto, London, 1873; 239 pp. 
Grove's Dictionary of Music and Musicians. J. A. Fuller Maitland, editor; 
Macmillan, New York, 1904; 5 vol., about 800 pp. each, illus. (With 
many full-page illustrations.) 
Lives of tlu Most Eminent Painters. Mrs. Jonathan Foster's translation from 
the Italian of Giorgio Vasari; Bell, London, 188.5; 6 vol., about 500 pp. 
each. 
Men and Women of America. L. R. Hamersly & Co., New York; about 1,600 
pp., illus. 
The National Cyclopedia of American Biography. James T. White & Co., New 
York, 1892-1906; 14 vol., about 500 pp. each, illus. 
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Cyclopedia of American Biography. Press Association, 17 Madison avenue, 
New York, 1918; 8Vo!. 
Dictionaries 
Century Dictionary. Century, New York; 12 vol. 
Concise Oxford Dictionary of Current English. H. W. Fowler and F. G. Fowler; 
Oxford University Press, American Branch, 1917; 1,064 pp. 
The Desk Standard Dictionary of the English Language. James c. Fernald; 
Funk & Wagnalls, New York, 1919; 894 pp., 1,200 illustrations. 
(Abridged from the New Standard Dictionary.) 
Dictionary of the Bible. James Hastings; Scribner's, New York, 1905; 5 vol., 
about 900 pp., illus. 
Dictionary of English Synonyms. Richard Soule; 488 pp. 
Dictionary of Grammar. James A. Hennesy; 152 pp. (Vest pocket volume.) 
English Synonyms. George Crabb; 856 pp. 
English Synonyms and Antonyms. James C. Fernald; Funk & Wagnalls, 
New York, 1906; 500 pp. 
Murray's New English Dictionary. James A. H. Murray, editor; Macmillan, 
New York. 
New Standard Dictionary of the English Language. Funk & Wagnalls, New 
York, 1913; 2,800 pp., illus. 
A Thesaurus Dictionary of the English Language. Francis A. March, editor; 
Historical Publishing Co., Philadelphia, 1903; 1,300. 
Thesaurus of English Words and Phrases. Peter M. Roget; Thomas Y. 
Crowell & Co., New York, 1909; 700 pp. 
Standard Dictionary. Funk & Wagnalls, N ew York. 
Webster's New International Dictionary. G. and C. Merriam Co., Springfield, 
Mass., 1910; 2 vol., about 1,300 pp. each, illus. 
Encyclopedias 
The Catholic Encyclopedia. Robert Appleton Co., New York, 1907; 16 vols., 
about 800 pp., each, illus. 
The Century Cyclopedia of Names. B. E. Smith, editor; Century, New York, 
1911. 
The Century Dictionary and Cyclopedia. William D. Whitney; revised by 
B. E. Smith; Century, New York, 1911; 12 vol., about 700 pp., each, illus. 
Dictionary of Titles. Leigh H. Irvine; Crown Publishing Co., San Francisco, 
1912; 150 pp. 
The Encyclopedia Americana. Frederick C. Beach; Scientific American 
Compiling Department, New York, 1912; 22 vol. 
The Encyclopedia Britannica. Hugh Chisholm, editor; University Press, 
Cambrid~e, England. (or 35 West Thirty-second street, New York.) 
28 vol., about 900 pp., each; illus. 
The Encyclopedia of Missions. The Rev. Henry O. Dwight, the Rev. H. Allen 
Tupper, Jr., and the Rev. Edwin M. Bliss; Funk & Wagnalls, 
York, 1904; 850 pp. 
The Historic Notebook. E. Cobham Brewer; Lippincott, Philadelphia, 1909; 
1,100pp. 
The Historic Reference Book. Louis Heilprin; Appleton, New York, 
600pp. 
International Encyclopedia. Dodd, Mead & Co., New York, 24 vol. 
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John C. Winston Co., Philadelphia. • 
Jack's Reference Bookfor Home and Office. T. C. and E. C. Jack; London, 
1914; 1,100 pp. 
The Jewish Encyclopedia. Funk & WagnaIls, New York, 1906; 12 vo!., about 
700 pp. each, ilIus. 
Nelson's Perpetual Loose-Leaf Encyclopedia. John H. Finley; Thomas Nelson 
& Sons, New York; 12 vol., ilIus. 
New International Encyclopedia. Frank M. Colby and Talcott Williams, 
editors; Dodd, Mead & Co., New York, 1914; 24 va!., iIIus. 
New Dictionary of Statistics. A. D. Webb; George Routledge & Sons, Ltd., 
London, and Dutton, New York, 1911; 700pp. 
Popular and Critical Bible Encyclopedia. The Rev. Samuel Fallows, editor; 
Howard-Severance Co., Chicago, 1910; 3 va!., about 600 pp. each, ilIus. 
Encyclopedic Works on Special Subjects 
The Cyclopedia of Practical ~uotations. J. K. Hoyt and Anna L. Ward; Funk 
&WagnaIls, New York; about 900 pp. 
Dictionary of Contemporary f(,uotations (English). Helen Swan; Swan, Son-
nenschein and Co., Ltd., London, 1904; 600 pp. 
Dictionary of Foreign Phrases and Classical f(,uotations. Hugh P. Jones; 
John Grant, Edinburgh, 1910; 500 pp. 
Dictionary of Phrase and Fable. The Rev. E. Cobham Brewer; Cassell & Co., 
Ltd., London, 1912; 1,440 pp. 
Dictionary oj ~uotations (Classical). Thomas B. Harbottle; Swan, Sonnen-
schein & Co., Ltd., London, 1906; 650 pp. (Or Macmillan, N ew York.) 
Every Day in the Year. James L. Ford and Mark K. Ford; Dodd Mead & 
Co., New York, 1906; 440 pp. 
Fact, Fancy and Fable. McClurg, Chicago, 1892; 500 pp. 
Familiar f(,uotations. John Bartlett; Little, Brown, Boston, 1909; 1,150 pp. 
5,555 Result-Producing Aduertising and Selling Phrases. Le Grand Dutcher; 
Dewey and Eakins, Philadelphia, 1912. 
International Encyclopedia of Prose and Poetical ~uotations. William S. 
Walsh; John C. Winston Co., Philadelphia, 1908; 1,100 pp. 
~uotations for Occasions. Katherine B. Wood, compiler; Century, New York, 
1903; 200 pp. 
What Great Men Have Said About Great Men. WilIiam Wale; Swan, Sonnen-
schein & Co., Ltd., London, 1902; 500 pp. (Dutton, New York.) 
Indexes and Guides 
Guide to Current Periodicals and Serials. Henry O. Severance; George Wahr, 
Ann Arbor, Mich., 1914; 450 pp. . 
Guide to the Study and Use of Reference Books. Alice B. Kroeger; Association 
Publishing Board, Boston, 1908; 150 pp. 
An Index to General Literature. WiIIiam 1. Fletcher; American Library 
Association Board, Boston; Houghton, Boston; 700 pp. 
Index to Periodicals. S. Paul & Co., London, semiannual. 
New York Times Index. New York Times, New York, quarterly; about 500 
pp. each. . 
Poole's Index to Periodical Literature. William~. Fletcher and Mary Poole; 
. Houghton, New York; 700 pp. 
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Reader's Guide to Periodical Literature. Anna L. Guthrie, editor; Wilson 
New.York; about 800 pp. in each volume. (Index is issued monthly.) , 
The Times Index. J. Giddings; W. Freeman, London. 
Public Documents 
Official Register of the United States. Superintendent of Documents, Washing_ 
ton, D. c., annual; 900 pp. 
Statistical Abstract of the United States. Superintendent of Documents 
Washington, D. c., annual; 700 pp. ' 
Who's Who Series 
The Anglo-African Who's Who. Leo Weinthal, editor; Scribner's, New 
York, and Walter Judd, Ltd., London; about 300 pp., illus. 
The International Who's Who. H. L. Motter, editor; International Who's 
Who Publishing Co., New York, 1911; 1,100 pp., illus. 
WIlo's Who. A. and C. Black, Ltd., London, and Macmillan, New York, an-
nual; about 2,400 pp. (British men and women.) 
Who's Who in Advel·tising. Detroit Business Service Corporation, Detroit, 
Mich. 
Who's Who in America. Albert N. Marquis, editor; A. N. Marquis & Co., 
Chicago; about 3,000 pp. 
Who's Who in the Far East. The China Mail, Hong Kong, China; about 400 pp. 
Who's Who in the Lyceum. A. Augustus Wright, editor; Pearson Brothers, 
Philadelphia. 
Who's Who in Music. H. Saxe Wyndham and Geoffrey L'Epine, editors. 
Who's WIIO in Music and Drama. Dixie Hines and I-larry Prescott Hanaford, 
editors; H. P. Hanaford, New York, ilIus.; about 500 pp. 
Who's Who in Science: International. H. H. Stephenson, editor; J. and A. 
Churchill, London, and Macmillan, New York; illus. 
Who's Who on the Stage. Walter Browne and E. de Roy Koch; Macmillan, 
New York; about 2,000 pp. 
Who's Who in the Theater. John Parker, editor and compiler; Small, Maynard, 
Boston; about 750 pp., illus. 
Woman's Who's Who of America. John W. Leonard, editor; the American 
Commonwealth Co., New York; about 1,000 pp. 
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THE DANDO Co., 34 South Third St., Philadelphia. 
DENISON & Co., 623 S. Wabash, Chicago. 
DODD, MEAD & CO., Fourth Ave. & 30th St., New York. 
DODGE PUB. Co., Printing Crafts Bldg., 461 Eighth Ave., New York City. 
GEORGE H. DORAN CO., 244 Madison, New York. 
DOUBLEDAY, PAGE & Co., Garden City, N. Y. 
DUFFIELD & Co., 211 W 33rd St., New York City. 
E. P. DUTTON & Co., 681 Fifth Ave., New York. 
EASTMAN KODAK CO., 343 State St., Rochester, N. Y. 
FOWLER & WELLS Co., 27 E. 22nd St., New York City. 
THE FRANKLIN PRESS., 3298 Ridge St., Philadelphia. 
FREE SPEECH LEAGUE, Hillacre Brookhouse, Riverside, Conn. 
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HENRY FROWDE & HODDER & STOUGHTON, 1 Bedford St., Strand, London, 
W.C.2. 
FUNK & WAGNALLS Co., 354-360 Fourth Ave., New York. 
GINN & CO., 15 Ashburton Place, Boston. 
GORHAM PRESS, 100 Charles St., Boston. 
GREGG PUB. CO., 285 Fifth Ave., New York. 
ALEXANDER HAMILTON INSTITUtE, 13 As tor Place, New York 
HARcouRT, BRACE & Co., 383 Madison St., New York. 
HARPER & BROS., 49 East 33rd St., New York. 
D. C. HEATH & Co., 50 Beacon St., Boston. 
HODDER & STOUGHTON, 1 Bedford St., Strand, London, W. C. 2. 
HENRY HOLT & CO., 19 West 44th St., New York. 
HOME CORRESPONDENCE SCHOOL, 17 Worthington St., Springfield, Mass. 
HOUGHTON, MIFFLIN CO., 16 E. 40th St., New York. 
B. W. HUEBSCH, 116 West 13th St., New York. 
HUTCHINSON & Co., 34-36 Paternoster Row, London, E. C. 4. 
lLLINI PUB. Co., Champaign, Ill. 
INLAND PRINTER, 632 Sherman St.) Chicago. 
INTERNATIONAL BOOK Co., 5 Beekman St., New York. 
INTERNATIONAL TEXTBOOK Co., Scranton, Pa. 
HANNIS JORDAN CO., 32 Union Square, New York City. 
GEORGE JACOBS & Co., 1628 Chestnut St., Philadelphia. 
MITCHELL KENNER LEY, 489 Park Ave., New York City. 
P. S. KING & SON, LTD., 2 & 4 Great Smith, Victoria St., Westminster, London, 
S. W. 1. 
A. A. KNOPF & Co., 730 Fifth Ave., New York. 
JOHN LANE CO., 116-120 W. 32nd St., New York City. 
LEMCKE & BUECHNER, 30-32 W. 27th St., New York City. 
SAMUEL LEVINSON, San Francisco. 
J. B. LIpPINCOTT CO., E. Washington Square, Philadelphia. 
LITTLE, BROWN & Co., 34 Beacon St., Boston. 
LONGMANS, GREEN & CO., 55 Fifth Ave., New York. 
LoRD & THOMAS PUB. HOUSE, 500 N. Dearborn St., Chicago • 
. JAMES MACLEHOSE & SONS, 61 St. Vincent St., Glasgow. 
MACMILLAN Co., 66 Fifth Ave., New York. 
MAHIN ADVERTISING CO., 104 Michigan Ave., Chicago. 
A. C. MCCLURG, 350-352 Ohio St., Chicago. 
MCGRAw-HILL Co., 370 Fifth Ave., New York. 
MILLA~D PRESS, Ann Arbor, Mich. 
MOFFAT, YARD & Co., 116-120 W. 32nd St., New York. 
MoniER EARTH PUB. ASSOCIATION, 4 Jones St., New York City. 
JOHN MURRAY, 50 A Albemarle St., London, W. 1. 
EVELEIGH NASH CO., LTD., Fawside House, 36 King St., Covent Garden, 
London, W. C 2. 
NEW YORK BUSINESS PUB. ASSN., New York City. 
NOBLE & NOBLE, 76 Fifth Ave., New York. 
NOVELTY NEWS LAB. OF BUSINESS ECONOMICS., 9 South Clinton St., Chicago. 
OSWALD PuB. Co., 243 W. 39th St., New York. 
OXFORD UNIV. PRESS., 35 West 32nd St., New York. 
PARKE-HARPER Co., Little Rock, Ark 
STANLEY PAUL & Co., 8 Endsleigh Gardens, London, N. W. 1. 
RECENT BOOKS FOR JOURNALISTS 
PENN PUBLISHING CO., H25 Filbert St., Philadelphia. 
SIR ISAAC PITMAN & SONS, LTD., 1 Amen Corner, London E. C. 4. 
PORTE PUB. CO., 052 E. 21st St., Salt Lake City, Utah. 
PRANG Co., HJ22 Calumet Ave., Chicago. 
PRINTER'S INK PUB. CO., 185 Madison Ave., New York City. 
PUBLICITY PUB. Co., no \\'abash Ave., Chicago. 
G. P. PUTNAM'S SONS, 2-6 West 4Sth St., New York. 
FLEMING H. REVELL & Co., 158 Fifth Ave., New York City. 
17 North Wabash Ave., Chicago. 
RIVERSIDE PRESS, If) E. 40th St., New York. 
W. F. ROBERTS CO., INC., Washington, D. C. 
RONALD PRESS, 20 Vesey St., New York. 
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SAMPSON, Lenv, MARSTON & Co., LTD., 100 Southwark St., London, S. E. 1. 
SCIENCE PRESS, 2019 Grand Central Terminal, New York. 
SCOTT, FORESMAN & Co., G2:3 South Wabash Ave., Chicago. 
CHARLES SCRIBNER'S SONS, Sn7 Fifth Ave., New York. 
SEELEY, SERVICE & Co., i:ro., 38 Great Russell St., London, W. C. L 
A. W. SHAW & Co., fHiO Vass St., Chicago. 
SHERMAN, FRENCH & Co., (j Beacon St., Boston. 
SIDGWICK & JACK.SON, Vm., 3 Adam St., Adelphi, London, W. C. 2. 
SIMPKIN, MARSHALL, HAMIl.TON, KENT & Co., LTD., 1: Stationers' Hall Court, 
and 31 & 32 Paternoster Row, London E. C. 4. 
SMALL, MAYNARD & Co., 41 Mt. Vernon St., Boston. 
SMITH, ELDER & Co. (INC. WITH JOHN MURRAY) 
E. W. STEPHENS Co., Broadway & Bitt, Columbia, Mo. 
STEWART, KID]) & Co .. , Cincinnati, Ohio. 
ELLIOT STOCK, 7 Paternoster Row, London, E. C. 4. 
STRATF'ORD Co., 234.2M) Boylston St., Boston. 
GEORGE SUl.l.Y & Co., an Fourth Ave., New York City. 
U. S. GOVT. PRINTING OFFICE, Washington, D. C. 
E. S. UPTON PTG. CO., New Orleans, La. 
T. FISHER UNWIN, LTD., 1 Adelphi Terrace, Strand, London, W. C. 2. 
VAN NOSTRAND Co., 8 Warren St., New York. 
WESTMINSTER PRESS, Witherspoon Bldg., Philadelphia. 
WEST PUB. Co., 52-58 West Third St., St. Paul, Minn. 
WHITE PTC. Co., Grand Rapids, Mich. 
WHITMAN PUB. Co., 608 S. Dearborn St., Chicago. 
WIUIAMS & NORGATE, 14 Henrietta St., Covent Garden, London, W. C. 2. 
H. W. WILSON Co., 1006-1016 Arch St., Philadelphia. 
G. W. WOOLSON & Co., 116 West 32nd St., New York. 
